DARCY (SILVERS) GRABENSTEIN, APR, ABC
2 Falcon Lane, Burlington, NJ 08016  |  215.932.5476
Darcy.Grabenstein@gmail.com  |  http://thehiredhandink.com

Career Summary

Throughout my career, I have been an early adopter: 
I helped launch a company’s e-commerce website, introduced computer-based testing to test takers, was instrumental

in bringing computers into a creative agency, convinced a regional retail chain to advertise on cable TV, produced

a 24-hour text & graphics-based news service for cable TV (pre-CNN and Internet), and designed tabloid sections

in a daily newspaper. With my varied background in e-commerce, marketing, advertising, public relations and journalism, 
I am well suited for a supervisory position in cross-channel communications.


Lead, develop and grow the copy/content team...
SENIOR COPYWRITER, ANNODYNE, Blue Bell, PA 




(July 2014-March 2017)
My roles in managing the overall copywriting efforts for the agency’s clients included:
· Writing, editing, posting and proofing content/copy; supervising freelance writers
· Communicating with internal team leads and external resources to coordinate concept, copy, interface, graphic 
   design and navigational structure of projects
· Working with the team to develop digital media experiences that exceed client goals
· Actively seeking out and helping define new creative possibilities for client engagements
· Developing compelling creative within interactive communications ranging from websites to online media
· Serving as team lead in communicating and presenting copy to internal teams and clients
Exceeded client expectations for delivery of email campaigns...
DIGITAL ACCOUNT  MANAGER, HARTE-HANKS, Yardley, PA 


(July 2012-June 2014)
I managed the email campaigns for a division of the world's largest beauty conglomerate.
· Developed QA process and coordinated production of email campaigns and deployed them using ExactTarget
· Consulted and assisted client and internal account teams with knowledge of platform capabilities and benefits to desired 
marketing programs
· Understood the client brand and strategic direction (overall, online, email, mobile, etc.) to accurately integrate into 
tactical deliverables
· Applied email best practices to help guide client plus creative and production resources
Maintained brand image while supporting company mission of diversification and growth…

SENIOR COPYWRITER / E-commerce, LENOX, Bristol, PA 



(October ’00-July 2012)

· Wrote and managed Lenox.com email campaigns, encouraging subject line/creative testing and list segmentation; 
click-throughs, conversion rates and AOV steadily increased each year; facilitated email certification process

· Was responsible for all SEO content on Lenox.com, plus banner ads and consulted on social media
· Wrote and managed the Lenox blog to engage the customer and boost SEO with content and back-links 

· Created copy style sheet to ensure consistency across web and print

· Hired and supervised freelance copywriters and web designers

· Reached out to bloggers for product reviews and giveaways; one item I promoted at holiday time sold out as a result

· Lenox.com was named among the Interactive 500 and received numerous awards: Bizrate.com excellence, Silver 
   Multichannel Merchant web channel, Standard of Excellence Web, Golden Web and a VeriSign Consumer Safe Award.
COPYWRITER/Creative Services Department





(March ’98-October ’00)

· Wrote direct-mail kits, FSIs, catalog copy

· Supervised one proofreader/writer



Served as point person on projects between marketing and other corporate divisions…

PROJECT MANAGER / COPYWRITER, EDUCATIONAL TESTING SERVICE, Princeton, NJ (April ’97-March ’98) 

· Wrote brochures, newsletters, consumer and professional materials, plus Internet, advertising and direct-mail copy for

the Marketing Services division

· Produced an interactive CD-ROM introducing computer-based testing to test takers


Wrote copy from a strategic perspective…

COPYWRITER, THOMAS J. PAUL, INC., Rydal, PA 




(August ’95-April ’97)

· Wrote advertising and packaging copy, sell sheets, Internet content, marketing point-of-purchase displays, news 
releases, scripts

· Generated product names and brand identity concepts 

· Clients included M&M/Mars, Nabisco, and pharmaceutical companies Johnson & Johnson and Warner-Lambert
· Developed theme for major client presentation, and the agency won the contract

Heightened public awareness of programs, services & issues…

DIRECTOR OF PUBLIC RELATIONS, NORTHEAST FLORIDA REGIONAL (PLANNING) COUNCIL, Jacksonville, FL













(November ’93-July ’95)

· Served as media liaison/spokesperson (also wrote news releases, grants)

· Oversaw all publications (annual reports, newsletters, brochures)

· Created and placed print and radio advertising, public service announcements
· Helped launch Business Development Corporation of Northeast Florida
· Planned special events, staffed committees, developed PR training manual for Private Industry Council
· Solicited in-kind donations of $30,000+, securing state matching funds for Northeast Florida Healthy Start Coalition
· Supervised one assistant









(1990 and prior)

Managed print and broadcast promotions…

MARKETING DIRECTOR, FRANK’S AUTO SUPERMARKET, Uniontown, PA - six-store regional retail chain
Responsibilities:

· Managed $250,000 budget for print, radio and cable TV

· Coordinated co-op advertising program with vendors

· Ran employee incentives, planned special events/store openings

· Convinced management to advertise on cable TV

Managed state news desk as copy chief…

COPY CHIEF/LAYOUT EDITOR, THE ORLANDO SENTINEL, Orlando, FL

Responsibilities:

· Supervised copy editors on state news desk

· Edited local, state, national and world news on deadline basis

· Wrote headlines, photo captions; laid out pages; assigned art

· Designed Supermarket Shopper weekly tabloid food insert

Provide expert freelance copywriting services to businesses and agencies…

FREELANCE COPYWRITING/PR, THE HIRED HAND




(1990-current)



Present and past clients include: 

· Created online email marketing certification course for Online Marketing Institute

· Ghostwriting for blogs: women's health (syndicated on HuffPo), digital marketing (for SmartBrief and
    Marketing Profs), SEO & email marketing (picked up by Econsultancy) 

· New York-based interactive agencies ETL (gourmet foods, beauty products), Imagine 360 Marketing

· PR for a UX design company & diet program (media database, social media calendar, media placements)

· eReleases — wrote news releases for the national news release distribution company

· Dynasty Gallery collectibles — product descriptions, media kits, news releases
· Wellstar Marketing/Technology Sales Resource Interactive — solutions briefs, case studies
· Copy Swimsuitsforall.com email campaigns; SEO content for redesign of Shopworldkitchen.com, Oneida.com, 
   Gratz.edu, Tasteofhome.com, Countrystorecatalog.com
· Chicken Soup for the Soul series (chapters published in two books)

Professional development

· AdWords fundamentals, Hubspot Inbound Marketing certifications
· Completed SEO training modules with Pennsylvania Search Engine Academy
· Earned professional accreditation in PR from the Public Relations Association of America and the International 
Association of Business Communicators 

· Received certifications in social media and Windows 7 from Technology Sales Resource Interactive

· Attended BrandsConf 2011 in New York City

· Attended Wordcamp Philly - WordPress conference - October 2010

· Attended Modern Media Institute (now Poynter Institute), St. Petersburg, FL


Awards/Recognition
· 2016 Communication Arts and Summit awards for travel/tourism website, VisitAnnArbor.org

· Judge for 2016 PRO awards, sponsored by Chief Marketer and Promo Magazine
· Philadelphia Direct Marketing Association 2015 Benny Award, website for The Culinary Institute of
   Montgomery County Community College
· Create Magazine’s Editor’s Choice Master Wordsmith of the Northeast Award, May 2008

· State (FL) journalism awards for investigative reporting, agricultural writing and design

Skills

ExactTarget, CheetahMail, MediaBank, Quark DMS, Constant Contact, HTML, Cumulus, Adobe Contribute, WordPress, QuarkXpress, Demandware, Coremetrics, Return Path, Litmus, Basecamp, WorkZone, Smartsheet, SharePoint, Trello
Education


Bachelor of science degree, UNIVERSITY OF FLORIDA. Major: journalism. Minors: political science, religion

Community involvement

Publicity chair, Hadassah of Greater Philadelphia; Board member of Temple Har Zion and its Sisterhood; Hadassah certified national trainer and advocacy specialist 
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http://whoscreative.com/profiles/view/1024
http://www.behance.net/darcygrabenstein
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http://twitter.com/write2sell
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